



























































































































































































































































































































































































































































AM. Abdullahi

Livestock provides subsistence for three-fifths of the Somali population
while agriculture provides subsistence for another one-fifth (Hoben, 1983).

Over the past 15 years Somalia’s total per capita production of beef, mutton,
goat and camel meat has remained essentially unchanged at 21 to 23 kg (FAO,
1972, 1978, 1984, 1989). This relatively low level of production will create
problems given the projected increase of its population. Production increases
due to larger livestock numbers alone is not a realistic possibility.

On the national level two major livestock marketing flows can be identified,
namely domestic- and export- trading. A review of the literature, shows that
domestic market research has been neglected in Somalia, particularly no
systematic work has been done previously. Somali livestock export trading, in
contrast, is described in considerable detail in several recent studies (Swift,
1976, 1977; Reusse, 1982; Holtzman, 1982; Weli and Jeffy, 1985; Mascott
Ltd., 1986). The paper will briefly outline the domestic livestock trading. Its
main objective is to describe some issues of domestic livestock trading on
which in Somalia and particularly in its central rangelands sofar have received
little attention. In particular, the paper aims to:

- examine the effects of livestock price variations throughout the year and
- assess the impacts of increased supply and demand on the livestock
herders during different seasons of the year.

The paper’s scope is limited to rural livestock markets in the central regions;
the Beledweyne livestock market is used as an example throughout the paper. It is
assumed that many livestock markets in northern and southern Somalia are
functioning in a similar way than the Beledweyne market.

Only very few reliable marketing data are available in Somalia, limiting the
amount of detailed analysis that can be carried out. The most reliable and
continuous market data for Central Somalia exist on the Beledweyne livestock
market. Local authorities of all markets other than the Beledweyne only keep
records of taxes collected on livestock markets but no market data are collected
and no market reports are submitted. The market census data of the Beledweyne
market in contrast contain the numbers of animals daily sold and their average
net prices. However, age and sex of animals brought to the market are not
recorded. Livestock prices are recorded as net prices, i.e. price paid to the
producer minus tax levy, self-help-fees (fees levied on villagers, markets etc.
by district-level authorities for regional development) and dilaal (market broker)
commission.
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Village and District Markets

According to Reusse (1982), livestock markets are “habitual meeting places
of sellers and buyers of livestock and have established themselves at all places
of relative significance”. A market is an important social occasion where
producers exchange up-to-date price information and build social relationships.
Beyond that, markets are exposed to all facets of the modern world forming
political alterations, cultural attitudes and in particular new consumer habits.
Throughout the central rangelands, marketing and market systems show no
distinct intra- and inter-regional differences. The location of markets is related
to production systems specific for an area and to its export significance.
Markets take place every day of the week. They operate under the jurisdiction
of the local government which limits any kind of livestock trading to the
authorized local markets. However, a considerable amount of sales takes place
directly between producers and consumers outside the markets and during the
annual migrations of herds. Presumably, the main motive 1or selling outside
offical markets is to avoide paying markets fees.

Markets are scattered throughout the districts, but are located either in or
near a town or other centres of some human population concentration. These
livestock markets are reserved for livestock and no other products are traded.
There are no handling facilities like holding pens, each supplier keeps watch of
his animals.

In some livestock markets such as in the Hobyo district a market master is
positioned at the entry gate to collect an entry fee of between 10 and 15 SoSh
per head of sheep, goats or cattle. All markets are registered for local government
taxes, self-help-fees and regional development fees. A municipal officer collects
taxes and issues receipts for all animals that change ownership in the markets.
In addition, livestock taken to another district/region or to another market is
inspected by government veterinary officers and is required to possess a
movement permit which specifies the number of animals and their destination.
This procedure is only applied in cases of disease epidemics when movement is
restricted. For export animals vaccinations against CCPP (Contagious Caprine
Pleuropneumonia) and sheep pox are compulsory.

In Table 1, markets are classified according to the types of sellers and
buyers operating in them and for the purpose for which livestock is bought. It
summarizes these attributes for the markets classified in the study area.
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